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We deliver anywhere connectivity

RAN & Core

Global Sales &
Engineering
& ® @
Network
Operations
Intel Y innovatior
capital %’::}

BMW i Ventures @ V/ 74

Skylo Technologies, Inc.

NG

== SoftBank

NOC

NGP
Capital

SEA Sales

% THE WESTLY GROUP

)|

Dr. Andrew Nuttall
CcTO

Stanford

University

Parthsarathi Trivedi
CEO

A
i ===

Andrew Kalman
Chief Hardware Architect

Tarun Gupta
cPO

Google

Stanford

University

Mindel De La Torre

Head of Global Regulatory Affairs

e

Vijay Krishnan

VP of Partnerships

intel

Madan Ankapura Pete Saladino
VP Product Global Head of Marketing
SAMSUNG

Google Galaxy
Global
Mobile Most
Awards Innovative
WINNER Compcnlu

2024, 2025 2025




Skylo was founded so you never lose coverage
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The Challenge:
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Carrier networks are focused on
population centers yet cover just
15% of global surface

Traditional satellite networks are
expensive and do not interoperate
with carrier networks

Historically, satellite connectivity
required custom hardy gich
increased cost
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Our satellite connectivity starts at the chipset and OS level

~10 million devices activated from loT to Service over MSS to GEO or LEO constellations, built
@ smartphones and wearables , above and beyond the latest 3GPP standards

Skylo certified chipsets
and modules
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~__46% face coverage gaps in their
~neighborhoods, on the way to
‘work and V|s|tmg fnends & family.
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" source: Skylb survey of 1,000 individuals in Dec 2024 through a qualified consumer panel. The
respondents, aged 13 and older, reflected a diverse range of genders, ethnicities, income levels,
i——r munpducatlon levels, parental statuses, and geographic Iooaflonizfcross various states in North America.
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50% said their most critical use
case was Emergency Contact
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20% said their most critical use
case was Navigation
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13% reported texting, while only ¢
5% reported social media

Source: Skylo survey of 1,000 individuals in Dec 2024 through a qualified consumer panel. The
respondents, aged 13 and older, reflected a diverse range of genders, ethnicities, income levels,
education levels, parental statuses, and geographic locations across various states in North America.
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Skylo is now routing Satellite S0S
messages from consumers needing

emergency services every day.

-
Source: Skylo survey of 1,000 individuals in Dec'2024 through a qualified consumer panel. The
. respondents, aged 13 and older, reflected a diverse range of genders, ethnicities, income levels,
education levels, parental statuses, and geographic locations across various states in North America.
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72% of companies are experiencing
operational delays at least monthly
due to connectivity issues.

Operational data and asset visibility
are most impacted

Source: Industrial loT global survey by GSMA of 350 companies across 16 countries
A global survey of 350 respondents. January 2025.
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Source: Industrial loT global survey by GSMA of Sﬁmpanies across 16 countries.
A global survey of 350 respondents. June 2025.

Oil/Gas and Energy/Utilities sectors
spend the most on loT with the biggest

impact of connectivity gaps
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Skylo is commercially available with global reach today

e Worldwide regulatory framework that has been in place for decades (MSS)
e (Google Pixel 9 series + Galaxy S25 series launched in the USA. Testing OPPO and Chinese OEMs.

e Certified loT modules from Quectel, Murata, Compal, Nordic, and Semtech
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2025 has been a Turning Point for Satellite Direct-to-Device

Skylo is first to market with a global commercial service

Worldwide regulatory uncertainty with competing approaches

Competing solutions in beta have significant availability gaps

Valuable carrier spectrum assets not required

Source: MNOs and OEMs Need to Adopt Satellite D2D Now, Analysys Mason (June 2025)
Skylo Technologies, Inc




Carriers are now bundling essential services for loyalty & retention

/ [:](] Video Calls
[ Enhanced ] e —
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Compelling essential services to all subscribers, enhanced opportunities with midband spe
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United States

2301 Leghorn Street
Mountain View

CA 94043

Whitefield, Survey No. 192
Suite 132, Whitefield Main Rd, B
Narayanapura Mahadevapura,
Bangalore , KA 560016
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Learn More

Email: info@skylo.tech

Online: skylo.tech

India
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